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Health Care Information Systems
A practical and authoritative guide to conducting focus group discussions in health and social science research, with
particular emphasis on using focus groups in developing country settings. Monique M. Hennink describes the procedures
and challenges of each stage of international focus group research. This book demonstrates how to balance scientific rigour
with the challenges of the research context, and guides readers to make informed research decisions. It includes unique
field perspectives and case study examples of research in practice. Topics covered include: planning international field
research; developing a fieldwork timetable and budget; seeking research permissions; translating research instruments;
training a field team; developing a culturally appropriate discussion guide; participant recruitment strategies; conducting
focus groups in another language; managing discussions in outdoor locations; group size and composition issues;
transcription and translation of the group discussions; data analysis and reporting focus group research.

Lifetime Health
MDM for Customer Data
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Improving our nation's healthcare system is a challenge which, because of its scale and complexity, requires a creative
approach and input from many different fields of expertise. Lessons from engineering have the potential to improve both
the efficiency and quality of healthcare delivery. The fundamental notion of a high-performing healthcare system--one that
increasingly is more effective, more efficient, safer, and higher quality--is rooted in continuous improvement principles that
medicine shares with engineering. As part of its Learning Health System series of workshops, the Institute of Medicine's
Roundtable on Value and Science-Driven Health Care and the National Academy of Engineering, hosted a workshop on
lessons from systems and operations engineering that could be applied to health care. Building on previous work done in
this area the workshop convened leading engineering practitioners, health professionals, and scholars to explore how the
field might learn from and apply systems engineering principles in the design of a learning healthcare system. Engineering
a Learning Healthcare System: A Look at the Future: Workshop Summary focuses on current major healthcare system
challenges and what the field of engineering has to offer in the redesign of the system toward a learning healthcare system.

World Agricultural Economics and Rural Sociology Abstracts
International Dictionary of Hospitality Management
Discover proven strategies for building powerful, world-classbrands It's tempting to believe that brands like Apple, Nike,
andZappos achieved their iconic statuses because of serendipity, anunattainable magic formula, or even the genius of a
singlevisionary leader. However, these companies all adopted specificapproaches and principles that transformed their
ordinary brandsinto industry leaders. In other words, great brands can bebuilt—and Denise Lee Yohn knows exactly how to
do it.Delivering a fresh perspective, Yohn's What Great Brands Doteaches an innovative brand-as-business strategy that
enhancesbrand identity while boosting profit margins, improving companyculture, and creating stronger stakeholder
relationships. Drawingfrom twenty-five years of consulting work with such top brands asFrito-Lay, Sony, Nautica, and Burger
King, Yohn explains keyprinciples of her brand-as-business strategy. Reveals the seven key principles that the world's best
brandsconsistently implement Presents case studies that explore the brand building successesand failures of companies of
all sizes including IBM, Lululemon,Chipotle Mexican Grill, and other remarkable brands Provides tools and strategies that
organizations can startusing right away Filled with targeted guidance for CEOs, COOs, entrepreneurs, andother organization
leaders, What Great Brands Do is anessential blueprint for launching any brand to meteoricheights.

Customer Centricity
A powerful call to action, Customer Centricity upends some of our most fundamental beliefs about customer service,
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customer relationship management, and customer lifetime value. Despite what the old adage says, the customer is not
always right. Even companies that can seemingly do no wrong—like the coffeehouse giant Starbucks—have only recently
started to figure this out. Starbucks is one of many companies that has successfully executed a pivot that puts the company
in a customer-centric mindset, an approach that Wharton professor Peter Fader describes in Customer Centricity. Fader
advocates that in the world of customer centricity, there are good customers and then there is pretty much everybody else.
In a new preface and afterword to Customer Centricity, Fader reflects on how the landscape has changed over nearly a
decade since he first proposed that businesses radically rethink how they relate to customers. Using examples from
Starbucks, Nordstrom, and more, Fader provides insights to help you understand: Why customer centricity is the new model
for success in today’s data-driven environment. How the ideas of brand equity and customer asset value help us
understand what kinds of companies naturally lend themselves to the customer-centric model and which ones don’t; Why
the traditional models for determining the value of individual customers are flawed; How executives can use customer
lifetime value (CLV) and other customer-centric data to make smarter decisions about their companies; How the wellintended idea of customer relationship management (CRM) lost its way—and how your company can properly put CRM to
use; How customer centricity will help you realign your performance metrics, product development, customer relationship
management and organization to make sure you focus directly on the needs of your most valuable customers and increase
profits for the long term. ALSO AVAILABLE: Once Fader convinces you of the value of customer centricity in this book, The
Customer Centricity Playbook, with Sarah Toms, will show you where to get started to bring it to the forefront of your
organization. THE WHARTON EXECUTIVE ESSENTIALS SERIES The Wharton Executive Essentials series from Wharton School
Press brings the ideas of the Wharton School’s thought leaders to you wherever you are. Inspired by Wharton’s Executive
Education program, each book is authored by globally renowned faculty and filled with real-life business examples and
actionable advice. Wharton Executive Essentials guides offer a quick-reading, penetrating, and comprehensive summary of
the knowledge leaders need to excel in today’s competitive business environment and capture tomorrow’s opportunities.

Automotive Technician Training: Theory
"Master Data Management (MDM) is a fascinating, up-and-coming IT solution approach that allows an organization to run a
customer-centric business operation. Since MDM is a relatively new concept in the IT world, its real capabilities, purposes,
and values are easily misunderstood. If you're looking for an easy way to understand what MDM really is and how it came
about, then this is the book you've been after. Beyond providing a simple understanding of MDM, it also describes how an
organization can implement an MDM solution in phases to enable the business operation to be customer-centric, with each
phase showing a positive return on investment (ROI). This book will also clear up the many misconceptions of what MDM is
and how it is different from Client Information File, CRM, and Data Warehouse solutions. The differences are clearly
explained, and the authors further show how MDM can co-exist with these other solutions with and optimize their
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operations by providing them with trusted data"--Resource description p.

Customer Success
Gloom to Boom
"This book explores the possibilities and advantages created by fuzzy methods through the presentation of thorough
research and case studies"--Provided by publisher.

Machinery's Handbook
The Manual of Digital Museum Planning is a comprehensive guide to digital planning, development, and operations for
museum professionals and students of museums studies and arts administration. In the tradition of Lord Cultural Resource’s
renowned manuals, this book gives practical advice on how digital can enhance and improve all aspects of the museum.
With chapters written by experienced professionals working at leading institutions such as the British Museum, the
Metropolitan Museum of Art, the Indianapolis Museum of Art, Bristol Culture, the Canadian Museum for Human Rights, and
others, The Manual of Digital Museum Planning is an easy-to-understand, step-by-step guide for anyone planning a new
museum, a museum expansion, or a new project in the Digital Age. Part 1 explains how digital technologies are
transforming museums and their value proposition Part 2 explores how adopting a user-centric, omnichannel approach
creates new relationships between museums and communities Part 3 offers a guide to integrating digital into the workflow
of museums- from data analytics, to user experience design to project management Part 4 identifies the business models,
infrastructure and skills and competencies for the digital museum, Each chapter culminates in ‘summary takeaways’ for
easy recall, and key words are defined throughout. A glossary and reference list are also included as an accessible
resources for readers.

Annual Report
The Handbook of 21st Century Management provides authoritative insight into the key issues for students in college or
corporate courses with a particular emphasis on the current structure of the topic in the literature, key threads of discussion
and research on the topic, and emerging trends. This resource is useful in structuring exciting and meaningful papers and
presentations and assists readers in deciding on management areas to take elective coursework in or to orient themselves
towards for a career. Indeed, familiarity with many of the topics in this Handbook would be very useful in job interviews for
Page 4/14

Acces PDF Centricity Group Management Manual
positions in business.

Life on an Ocean Planet
"Customer Success will become the authoritative book of the emerging Customer Success industry and target any business
that is trying to focus, or re-focus, on customers and will be applicable to all customer management roles such as Account
Manager, Customer Advocacy, Client Relationship Manager, and Customer Success Manager along with the leadership of
those organizations. Customer Success will address the pains of how to start creating a customer-centric company and how
to think strategically about Customer Success - how to organize, compensate, find a leader, measure, etc. Customer
Success has exploded as one of the hottest B2B movements since the advent of the subscription business model"--

The Glass Castle
Equity and Excellence : Liberating the NHS: Presented to Parliament by the Secretary of State for Health by Command of
Her Majesty

The Handbook of Technology and Innovation Management
Rural Extension, Education and Training Abstracts
The SAGE Handbook of Qualitative Business and Management Research Methods provides a state-of–the art overview of
qualitative research methods in the business and management field. Bringing together a team of leading international
researchers, the chapters offer a comprehensive overview of the key methods and challenges encountered when
undertaking qualitative research in the field. The chapters have been arranged into three thematic parts: Part One
examines a broad spectrum of contemporary methods, from autoethnography and discourse analysis, to shadowing and
thematic analysis. Part Two presents an overview of key visual methods, such as photographs, drawing, video and web
images. Part Three explores methodological developments, including aesthetics and smell, fuzzy set comparative analysis,
and beyond.

Healthcare Reference Book
What is it about the top tech product companies such as Amazon, Apple, Google, Netflix and Tesla that enables their record
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of consistent innovation? Most people think it’s because these companies are somehow able to find and attract a level of
talent that makes this innovation possible. But the real advantage these companies have is not so much who they hire, but
rather how they enable their people to work together to solve hard problems and create extraordinary products. As
legendary Silicon Valley coach--and coach to the founders of several of today’s leading tech companies--Bill Campbell said,
“Leadership is about recognizing that there's a greatness in everyone, and your job is to create an environment where that
greatness can emerge.” The goal of EMPOWERED is to provide you, as a leader of product management, product design, or
engineering, with everything you’ll need to create just such an environment. As partners at The Silicon Valley Product
Group, Marty Cagan and Chris Jones have long worked to reveal the best practices of the most consistently innovative
companies in the world. A natural companion to the bestseller INSPIRED, EMPOWERED tackles head-on the reason why
most companies fail to truly leverage the potential of their people to innovate: product leadership. The book covers: what it
means to be an empowered product team, and how this is different from the “feature teams” used by most companies to
build technology products recruiting and coaching the members of product teams, first to competence, and then to reach
their potential creating an inspiring product vision along with an insights-driven product strategy translating that strategy
into action by empowering teams with specific objectives—problems to solve—rather than features to build redefining the
relationship of the product teams to the rest of the company detailing the changes necessary to effectively and successfully
transform your organization to truly empowered product teams EMPOWERED puts decades of lessons learned from the best
leaders of the top technology companies in your hand as a guide. It shows you how to become the leader your team and
company needs to not only survive but thrive.

Fusion
Machinery's Handbook has been the most popular reference work in metalworking, design, engineering and manufacturing
facilities, and in technical schools and colleges throughout the world for nearly 100 years. It is universally acknowledged as
an extraordinarily authoritative, comprehensive, and practical tool, providing its users with the most fundamental and
essential aspects of sophisticated manufacturing practice. The 29th edition of the "Bible of the Metalworking Industries"
contains major revisions of existing content, as well as new material on a variety of topics. It is the essential reference for
Mechanical, Manufacturing, and Industrial Engineers, Designers, Draftsmen, Toolmakers, Machinists, Engineering and
Technology Students, and the serious Home Hobbyist. New to this edition ? micromachining, expanded material on
calculation of hole coordinates, an introduction to metrology, further contributions to the sheet metal and presses section,
shaft alignment, taps and tapping, helical coil screw thread inserts, solid geometry, distinguishing between bolts and
screws, statistics, calculating thread dimensions, keys and keyways, miniature screws, metric screw threads, and fluid
mechanics. Numerous major sections have been extensively reworked and renovated throughout, including Mathematics,
Mechanics and Strength of Materials, Properties of Materials, Dimensioning, Gaging and Measuring, Machining Operations,
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Manufacturing Process, Fasteners, Threads and Threading, and Machine Elements. The metric content has been greatly
expanded. Throughout the book, wherever practical, metric units are shown adjacent to the U.S. customary units in the
text. Many formulas are now presented with equivalent metric expressions, and additional metric examples have been
added. The detailed tables of contents located at the beginning of each section have been expanded and fine-tuned to
make finding topics easier and faster. The entire text of this edition, including all the tables and equations, has been reset,
and a great many of the figures have been redrawn. The page count has increased by nearly 100 pages, to 2,800 pages.
Updated Standards.

Engineering a Learning Healthcare System
The Handbook of High Performance Virtual Teams
This timely handbook represents the latest thinking in the field of technology and innovation management, with an up-todate overview of the key developments in the field. The editor provides with a critical, introductory essay that establishes
the theoretical framework for studying technology and innovation management The book will include 15-20 original essays
by leading authors chosen for their key contribution to the field These chapters chart the important debates and theoretical
issues under 3 or 4 thematic headings The handbook concludes with an essay by the Editor highlighting the emergent
issues for research The book is targeted as a handbook for academics as well as a text for graduate courses in technology
and innovation management

Manual of Employment Practices in Japan
Learn how to unleash the power of brand-culture fusion to achieve sustainable competitive advantage and new growth.
"This compelling book shows how to connect the image you present to the outside world with the values and norms that
operate inside your world of work." --Adam Grant, New York Times bestselling author of Originals and Give and Take
"Denise Lee Yohn hit a home run with her first book, What Great Brands Do. Now she's written FUSION and it is just as
provocative. Denise proves beyond a shadow of a doubt that great companies are powered by brand-culture fusion. I highly
recommend this book!" --Ken Blanchard, Coauthor, The New One Minute Manager®, Coeditor, Servant Leadership in Action
Internal culture + External brand = FUSION For years, leaders at companies like Southwest, Starbucks, and Google have
done something differently that's put their organizations at the top of "the most admired companies," "best brands," and
"great workplaces" lists. They don't often talk about that "something" specifically in terms of brand-culture fusion, but, as
author Denise Lee Yohn reveals, aligning and integrating their brands and cultures is precisely how they've achieved their
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successes. Independently, brand and culture are powerful, unsung business drivers. But Denise shows that when you fuse
the two together to create an interdependent and mutually reinforcing relationship between them, you create
organizational power that isn't possible by simply cultivating one or the other alone. Through detailed case studies from
some of the world's greatest companies (including Amazon, Airbnb, Adobe, Nike, and Salesforce), exclusive interviews with
company executives, and insights from Denise's 25+ years working with world-class brands, FUSION provides readers with
a roadmap for increasing competitiveness, creating measurable value for customers and employees, and future-proofing
their business. This is a must-read for readers interested in workplace culture, brand management, strategy, leadership,
employee experience, employee engagement, integration, branding, and organization development.

Equity and excellence:
Online has:

Driven by Data
ENTREPRENEURSHIP: IDEAS IN ACTION 4E provides you with the knowledge needed to realistically evaluate your potential
as a business owner. As you complete the chapters, you develop a business plan and learn what it takes to be a successful
entrepreneur and how to get an entrepreneurial venture off to a good start. Market research, budgeting, selecting a
business location, and financing the business are covered using real-life examples that you can relate to. Based on real-life
experiences of teenage entrepreneurs, the text teaches critical-thinking skills by using relevant activities. Important Notice:
Media content referenced within the product description or the product text may not be available in the ebook version.

Fuzzy Methods for Customer Relationship Management and Marketing: Applications and
Classifications
In a world of earthquakes, tsunamis, and terrorist attacks, emergency response plans are crucial to solving problems,
overcoming challenges, and restoring and improving communities that have been affected by these catastrophic events.
Although the necessity for quick and efficient aid is understood, researchers and professionals continue to strive for the
best practices and methodologies to properly handle such significant events. Emergency and Disaster Management:
Concepts, Methodologies, Tools, and Applications is an innovative reference source for the latest research on the theoretical
and practical components of initiating crisis management and emergency response. Highlighting a range of topics such as
preparedness and assessment, aid and relief, and the integration of smart technologies, this multi-volume book is designed
for emergency professionals, policy makers, practitioners, academicians, and researchers interested in all aspects of
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disaster, crisis, and emergency studies.

Integrated Design Engineering
The first medical specialty selection guide written by residents for students! Provides an inside look at the issues
surrounding medical specialty selection, blending first-hand knowledge with useful facts and statistics, such as salary
information, employment data, and match statistics. Focuses on all the major specialties and features firsthand portrayals
of each by current residents. Also includes a guide to personality characteristics that are predominate with practitioners of
each specialty. “A terrific mixture of objective information as well as factual data make this book an easy, informative, and
interesting read.” --Review from a 4th year Medical Student

21st Century Management: A Reference Handbook
"This book is a valuable addition to the reading list of executives, managers, and staff in business, government, and other
sectors who seek to keep their enterprises agile and efficient as they manage change, implement new business processes
and supporting technologies, and pursue important strategic goals"--Provided by publisher.

International Focus Group Research
This is the first book on the market which addresses the need for a pocket-sized guide to neuroanaesthesia, including the
immediate and ongoing care of head injured patients.

Chain Store Age
The Handbook of High-Performance Virtual Teams is an essential resource for leaders, virtual team members, and work
group leaders. The editors provide a proved framework based on five principles for working collaboratively across
boundaries of time, space, and culture. Written by experts in the field, the contributors offer practical suggestions and tools
for virtual team who need to assess their current level of effectiveness and develop strategies for improvement. This
important resource also contains an array of illustrative cases as well as practical tools for designing, implementing, and
maintaining effective virtual work.

Entrepreneurship: Ideas in Action
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This book addresses Integrated Design Engineering (IDE), which represents a further development of Integrated Product
Development (IPD) into an interdisciplinary model for both a human-centred and holistic product development. The book
covers the systematic use of integrated, interdisciplinary, holistic and computer-aided strategies, methods and tools for the
development of products and services, taking into account the entire product lifecycle. Being applicable to various kinds of
products (manufactured, software, services, etc.), it helps readers to approach product development in a synthesised and
integrated way. The book explains the basic principles of IDE and its practical application. IDEs usefulness has been
demonstrated in case studies on actual industrial projects carried out by all book authors. A neutral methodology is supplied
that allows the reader to choose the appropriate working practices and performance assessment techniques to develop
their product quickly and efficiently. Given its manifold topics, the book offers a valuable reference guide for students in
engineering, industrial design, economics and computer science, product developers and managers in industry, as well as
industrial engineers and technicians.

EMPOWERED
A blended learning approach to automotive engineering at levels one to three. Produced alongside the ATT online learning
resources, this textbook covers all the theory and technology sections that students need to learn in order to pass levels 1,
2 and 3 automotive courses. It is recommended by the Institute of the Motor Industry and is also ideal for exams run by
other awarding bodies. Unlike the current textbooks on the market though, this title takes a blended learning approach,
using interactive features that make learning more enjoyable as well as more effective. When linked with the ATT online
resources it provides a comprehensive package that includes activities, video footage, assessments and further reading.
Information and activities are set out in sequence so as to meet teacher and learner needs as well as qualification
requirements. Tom Denton is the leading UK automotive author with a teaching career spanning lecturer to head of
automotive engineering in a large college. His nine automotive textbooks published since 1995 are bestsellers and led to
his authoring of the Automotive Technician Training multimedia system that is in common use in the UK, USA and several
other countries.

New Hampshire Register, State Yearbook and Legislative Manual
The Ultimate Guide To Choosing a Medical Specialty
Offers a practical guide for improving schools dramatically that will enable all students from all backgrounds to achieve at
high levels. Includes assessment forms, an index, and a DVD.
Page 10/14

Acces PDF Centricity Group Management Manual
Group Practice Journal
Being healthy is much more than being physically fit and free from disease. Health is the state of well-being in which all of
the components of health -- physical, emotional, social, mental, spiritual, and environmental -- are in balance. To be truly
healthy, you must take care of all six components. - p. 11.

Handbook of Enterprise Systems Architecture in Practice
Teacher digital resource package includes 2 CD-ROMs and 1 user guide. Includes Teacher curriculum guide, PowerPoint
chapter presentations, an image gallery of photographs, illustrations, customizable presentations and student materials,
Exam Assessment Suite, PuzzleView for creating word puzzles, and LessonView for dynamic lesson planning. Laboratory
and activity disc includes the manual in both student and teacher editions and a lab materials list.

The SAGE Handbook of Qualitative Business and Management Research Methods
Leaders – whether in business, government or the nonprofit sector – take risks but often without fully understanding risk at
a strategic level. Expanding upon the well-known "ESG" risks, this book explains the key nonfinancial (environmental, social,
governance and technological or ESGT) risks. For many leaders (including board members), taking risk without knowledge
or preparation can lead to organizational crisis, scandal and value destruction. For those who are prepared, resilience
follows and so does the ability to transform ESGT risk into opportunity and value for stakeholders. In this book, global
governance, risk, ethics and cyber strategist, author and board member, Andrea Bonime-Blanc, shows practitioners at all
levels how to effectively identify and manage their top ESGT risks to avoid crises and transform risk into sustainable longterm resilience and value. Gloom to Boom is a book for everyone – from the highest levels of leadership in an organization
(the board, CEO and C-suite), to other senior leaders (the chief risk officer, CFO, general counsel, head of CSR and
sustainability, CISO, CHRO), and midlevel leaders, students and folks simply interested in current affairs and the role and
impact of strategic risk and opportunity on their lives.

Emergency and Disaster Management: Concepts, Methodologies, Tools, and Applications
Neuroanaesthesia
The International Dictionary of Hospitality Management is the must have companion for all those working or studying in the
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field of hospitality management. With over 728 entries, it covers everything you need to know, from a concise definition of
back office systems, to management accounting and yield management. It covers all of the relevant issues in the field of
hospitality management from both a sectoral level: * Lodging * Restaurants and Food service * Time-share * Clubs * Events
As well as a functional one: * Accounting and Finance * Marketing * Strategic Management * Human Resources *
Information Technology * Facilities Management An abridged version of the successful International Encyclopedia of
Hospitality Management, its user friendly layout provides readers with quick and concise answers across this diverse area of
industry.

Competitive Advantage of Customer Centricity
Mergent International Manual
Journalist Walls grew up with parents whose ideals and stubborn nonconformity were their curse and their salvation. Rex
and Rose Mary and their four children lived like nomads, moving among Southwest desert towns, camping in the
mountains. Rex was a charismatic, brilliant man who, when sober, captured his children's imagination, teaching them how
to embrace life fearlessly. Rose Mary painted and wrote and couldn't stand the responsibility of providing for her family.
When the money ran out, the Walls retreated to the dismal West Virginia mining town Rex had tried to escape. As the
dysfunction escalated, the children had to fend for themselves, supporting one another as they found the resources and will
to leave home. Yet Walls describes her parents with deep affection in this tale of unconditional love in a family that, despite
its profound flaws, gave her the fiery determination to carve out a successful life. -- From publisher description.

Manual of Digital Museum Planning
BESTSELLING GUIDE, UPDATED WITH A NEW INFORMATION FOR TODAY'S HEALTH CARE ENVIRONMENT Health Care
Information Systems is the newest version of the acclaimed text that offers the fundamental knowledge and tools needed to
manage information and information resources effectively within a wide variety of health care organizations. It reviews the
major environmental forces that shape the national health information landscape and offers guidance on the
implementation, evaluation, and management of health care information systems. It also reviews relevant laws,
regulations, and standards and explores the most pressing issues pertinent to senior level managers. It covers: Proven
strategies for successfully acquiring and implementing health information systems. Efficient methods for assessing the
value of a system. Changes in payment reform initiatives. New information on the role of information systems in managing
in population health. A wealth of updated case studies of organizations experiencing management-related system
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challenges.

What Great Brands Do
This book presents strategies that put the customer at the center of an enterprise. It elaborates on the reasons for viewing
customers as assets that a firm needs to acquire, develop and cultivate in order to generate profitable relationships, and
champions customer profitability as the metric for measuring business performance. Further, it advocates the need to
provide solutions to customers’ requirements with bundles of products and services. It broadens the definition of customer
value beyond tangible benefits and price to include both tangible and intangible benefits and total ownership costs, while
embracing a variety of unique customer needs. The book highlights the value of business planning, marketing and sales
mechanisms and changing employee behavior to create lifelong, high-value profitable customer relationships that satisfy
the customer’s needs. Competitive Advantage of Customer Centricity maps a new journey that entire organizations must
undertake in order to achieve these lucrative goals.
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