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This 2003 book assesses the consequences of new information technologies for American democracy in a way that is
theoretical and also historically grounded. The author argues that new technologies have produced the fourth in a series
of 'information revolutions' in the US, stretching back to the founding. Each of these, he argues, led to important structural
changes in politics. After re-interpreting historical American political development from the perspective of evolving
characteristics of information and political communications, the author evaluates effects of the Internet and related new
media. The analysis shows that the use of new technologies is contributing to 'post-bureaucratic' political organization
and fundamental changes in the structure of political interests. The author's conclusions tie together scholarship on
parties, interest groups, bureaucracy, collective action, and political behavior with new theory and evidence about politics
in the information age.
The anthrax incidents following the 9/11 terrorist attacks put the spotlight on the nation's public health agencies, placing it
under an unprecedented scrutiny that added new dimensions to the complex issues considered in this report. The Future
of the Public's Health in the 21st Century reaffirms the vision of Healthy People 2010, and outlines a systems approach
to assuring the nation's health in practice, research, and policy. This approach focuses on joining the unique resources
and perspectives of diverse sectors and entities and challenges these groups to work in a concerted, strategic way to
promote and protect the public's health. Focusing on diverse partnerships as the framework for public health, the book
discusses: The need for a shift from an individual to a population-based approach in practice, research, policy, and
community engagement. The status of the governmental public health infrastructure and what needs to be improved,
including its interface with the health care delivery system. The roles nongovernment actors, such as academia,
business, local communities and the media can play in creating a healthy nation. Providing an accessible analysis, this
book will be important to public health policy-makers and practitioners, business and community leaders, health
advocates, educators and journalists.
Community media journalists are, in essence, 'filling in the gaps' left by mainstream news outlets. Forde's extensive 10
year study now develops an understanding of the journalistic practices at work in independent and community news
organisations. Alternative media has never been so widely written about until now.
Career Diplomacy—now in its second edition—is an insider's guide that examines the foreign service as an institution, a
profession, and a career. Harry W. Kopp and Charles A. Gillespie, both of whom had long and distinguished careers in
the foreign service, provide a full and well-rounded picture of the organization, its place in history, its strengths and
weaknesses, and its role in American foreign affairs. Based on their own experiences and through interviews with over
100 current and former foreign service officers and specialists, the authors lay out what to expect in a foreign service
career, from the entrance exam through midcareer and into the senior service—how the service works on paper, and in
practice. The second edition addresses major changes that have occurred since 2007: the controversial effort to build an
expeditionary foreign service to lead the work of stabilization and reconstruction in fragile states; deepening cooperation
with the U.S. military and the changing role of the service in Iraq and Afghanistan; the ongoing surge in foreign service
recruitment and hiring at the Department of State and U.S. Agency for International Development; and the growing
integration of USAID’s budget and mission with those of the Department of State.
Journalism Online tackles the pressing question of how to apply fundamental journalism skills to the online medium. It
provides an essential guide to the Internet as a research and publishing tool. In particular, it examines how to forge key
journalism skills with the distinctive qualities of the World Wide Web to provide compelling web content. Trainee and
practicing online journalists will learn: - core journalism skills of identifying, collecting, selecting and presenting news and
information; - multimedia skills such as audio recording and editing; - online research methods including use of search
tools, newsgroups and listservs; - story construction and writing for the Web; - an introduction to HTML; - web site design
for the effective use of content. Journalism Online takes the best of the 'new' and 'old' media to provide an essential
primer for this emerging discipline. Leading web designers such as Jakob Nielsen rub shoulders with established
journalists like Harold Evans in the search for clear guidance in this rapidly developing field. It also provides a useful
insight for non-news organisations into how to prepare and present effective web content and avoid the deepest pitfall of
the online world - being ignored. Supplementary resources can be found on the book's supporting web site
www.journalismonline.co.uk, which features additional exercises, useful links and reviews.
When you combine the sheer scale and range of digital information now available with a journalist’s "nose for news" and
her ability to tell a compelling story, a new world of possibility opens up. With The Data Journalism Handbook, you’ll
explore the potential, limits, and applied uses of this new and fascinating field. This valuable handbook has attracted
scores of contributors since the European Journalism Centre and the Open Knowledge Foundation launched the project
at MozFest 2011. Through a collection of tips and techniques from leading journalists, professors, software developers,
and data analysts, you’ll learn how data can be either the source of data journalism or a tool with which the story is
told—or both. Examine the use of data journalism at the BBC, the Chicago Tribune, the Guardian, and other news
organizations Explore in-depth case studies on elections, riots, school performance, and corruption Learn how to find
data from the Web, through freedom of information laws, and by "crowd sourcing" Extract information from raw data with
tips for working with numbers and statistics and using data visualization Deliver data through infographics, news apps,
open data platforms, and download links
The Routledge Companion to Alternative and Community Media provides an authoritative and comprehensive
examination of the diverse forms, practices and philosophies of alternative and community media across the world. The
volume offers a multiplicity of perspectives to examine the reasons why alternative and community media arise, how they
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develop in particular ways and in particular places, and how they can enrich our understanding of the broader media
landscape and its place in society. The 50 chapters present a range of theoretical and methodological positions, and
arguments to demonstrate the dynamic, challenging and innovative thinking around the subject; locating media theory
and practice within the broader concerns of democracy, citizenship, social exclusion, race, class and gender. In addition
to research from the UK, the US, Canada, Europe and Australia, the Companion also includes studies from Colombia,
Haiti, India, South Korea and Zimbabwe, enabling international comparisons to be made and also allowing for the
problematisation of traditional - often Western - approaches to media studies. By considering media practices across a
range of cultures and communities, this collection is an ideal companion to the key issues and debates within alternative
and community media.
Precise and lucid in its treatment of practical detail, McNae's Essential Law for Journalists is the unrivalled handbook for
professionals and students of journalism. Including pithy summaries, clear cross-references, and hands-on practical
advice, McNae's provides students with authoritative coverage of key media law topics, as well as meeting the needs of
busy journalists who need quick and reliable answers to the questions they face in their day-to-day work. Published in
partnership with the National Council for the Training of Journalists as the elemental text for students, and widely used in
newsrooms across the UK, McNae's continues to successfully distil the law and make it manageable. Digital formats and
resources The twenty-fifth edition is available for students and institutions to purchase in a variety of formats, and is
supported with online resources. - The e-book offers a mobile experience and convenient access along with functionality
tools, navigation features, and links that offer extra learning support: www.oxfordtextbooks.co.uk/ebooks Comprehensive online resources accompany the text, at www.mcnaes.com, including regular updates from the authors
to keep readers abreast of the law, additional material on important topics, and self-test questions to solidify students'
understanding.
This book is available as open access through the Bloomsbury Open Access programme and is available on
www.bloomsburycollections.com. Historically, alternative media have been viewed as fundamental, albeit at times culturally peripheral, forces
in social change. In this book, however, Kenix argues that these media do not uniformly subvert the hierarchies of access that are so central
to mainstream media - in fact, their journalistic norms and routines have always been based on the professional standards of the mainstream.
Kenix goes on to posit the perception of 'mainstream' and 'alternative' as a misconception. She argues that, although alternative media can and do - construct distinct alternative communications, they have always existed on the same continuum as the mainstream and the two will
continue to converge. Through comparative analysis, this book argues that many alternative and mainstream media are merging to create a
continuous spectrum rooted in commercial ideology. Indeed, much of what is now considered alternative media actually draws very little from
principles of the independent press, whereas many contemporary mainstream media now use communication techniques more commonly
associated with media that do not operate for financial gain. This book puts forward a controversial but convincing argument around the
relationship between alternative and mainstream media, drawing on examples from the UK, US, Australia and New Zealand to strengthen
and develop the central premise.
"A provocative, inspiring and challenging intervention in both journalism and media studies.... Alternative Journalism is that rare book that
services students as much as scholars. It widens the trajectory of media studies and creates different modes of reading, writing and thinking...
It offers an alternative history beyond the tales of great men, great newspapers, great editors and great technologies. It adds value and
content to overused and ambiguous words such as "community" and "citizenship" and captures the spark of new information environments." THE, (Times Higher Education) Alternative Journalism investigates and analyses the diverse forms and genres of journalism that have arisen
as challenges to mainstream news coverage. From the radical content of emancipatory media to the dizzying range of citizen journalist blogs
and fanzine subcultures, this book charts the historical and cultural practices of this diverse and globalized phenomenon. This exploration
goes to the heart of journalism itself, prompting a critical inquiry into the epistemology of news, the professional norms of objectivity, the elite
basis of journalism and the hierarchical commerce of news production. In investigating the challenges to media power presented by
alternative journalism, Atton addresses not just the issues of politics and empowerment but also the journalism of popular culture and the
everyday. The result is essential reading for students of journalism - both mainstream and alternative.
#MeToo. #BlackLivesMatter. #NeverAgain. #WontBeErased. Though both the right- and left-wing media claim "objectivity" in their reporting of
these and other contentious issues, the American public has become increasingly cynical about truth, fact, and reality. In The View from
Somewhere, Lewis Raven Wallace dives deep into the history of "objectivity" in journalism and how its been used to gatekeep and silence
marginalized writers as far back as Ida B. Wells. At its core, this is a book about fierce journalists who have pursued truth and transparency
and sometimes been punished for it--not just by tyrannical governments but by journalistic institutions themselves. He highlights the stories of
journalists who question "objectivity" with sensitivity and passion: Desmond Cole of the Toronto Star; New York Times reporter Linda
Greenhouse; Pulitzer Prize-winner Rachel Kaadzi Ghansah; Peabody-winning podcaster John Biewen; Guardian correspondent Gary
Younge; former Buzzfeed reporter Meredith Talusan; and many others. Wallace also shares his own experiences as a midwestern
transgender journalist and activist who was fired from his job as a national reporter for public radio for speaking out against "objectivity" in
coverage of Trump and white supremacy. With insightful steps through history, Wallace stresses that journalists have never been mere
passive observers--the choices they make reflect worldviews tinted by race, class, gender, and geography. He upholds the centrality of facts
and the necessary discipline of verification but argues against the long-held standard of "objective" media coverage that asks journalists to
claim they are without bias. Using historical and contemporary examples--from lynching in the nineteenth century to transgender issues in the
twenty-first--Wallace offers a definitive critique of "objectivity" as a catchall for accurate journalism. He calls for the dismissal of this damaging
mythology in order to confront the realities of institutional power, racism, and other forms of oppression and exploitation in the news industry.
Now more than ever, journalism that resists extractive, exploitive, and tokenistic practices toward marginalized people isn't just important--it is
essential. Combining Wallace's intellectual and emotional journey with the wisdom of others' experiences, The View from Somewhere is a
compelling rallying cry against journalist neutrality and for the validity of news told from distinctly subjective voices.
Almost everyone in Africa knows a mobile phone, the most widespread communication technology on the continent. That technology started
as a voice-only tool before integrating other functions such as messaging, sound and image recording and many others. This book is about
ways in which some of those new functions are giving a new face to the field and practice of journalism. That field has for long been
dominated by professionally trained journalists, but the trend set in motion by the arrival of the World Wide Web and the mobile phone,
among other technologies, is that ordinary people, including members of local communities in marginalised areas, are increasingly doing
journalism. In this book, the author presents what he calls the Mobile Community Reporting approach based on a six-year training experiment
in which he was involved as trainer and coach in eight African countries. The main argument underlying the MCR approach is that if a
member of the community, using a reporting tool familiar to that community, and taking into account the values, interests and worldviews of
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that community, covers news, chances of capturing what the community thinks are very high. This book is a must-read piece for those in
Africa and elsewhere, who are involved or interested in journalism and communication, and those involved or interested in activism,
advocacy, and development projects, where communication processes could take advantage of the Mobile Community Reporting approach
to capture what the bottom thinks and does.
“What the future fortunes of [Gramsci’s] writings will be, we cannot know. However, his permanence is already sufficiently sure, and justifies
the historical study of his international reception. The present collection of studies is an indispensable foundation for this.” —Eric Hobsbawm,
from the preface Antonio Gramsci is a giant of Marxian thought and one of the world's greatest cultural critics. Antonio A. Santucci is perhaps
the world's preeminent Gramsci scholar. Monthly Review Press is proud to publish, for the first time in English, Santucci’s masterful
intellectual biography of the great Sardinian scholar and revolutionary. Gramscian terms such as “civil society” and “hegemony” are much
used in everyday political discourse. Santucci warns us, however, that these words have been appropriated by both radicals and
conservatives for contemporary and often self-serving ends that often have nothing to do with Gramsci’s purposes in developing them.
Rather what we must do, and what Santucci illustrates time and again in his dissection of Gramsci’s writings, is absorb Gramsci’s methods.
These can be summed up as the suspicion of “grand explanatory schemes,” the unity of theory and practice, and a focus on the details of
everyday life. With respect to the last of these, Joseph Buttigieg says in his Nota: “Gramsci did not set out to explain historical reality armed
with some full-fledged concept, such as hegemony; rather, he examined the minutiae of concrete social, economic, cultural, and political
relations as they are lived in by individuals in their specific historical circumstances and, gradually, he acquired an increasingly complex
understanding of how hegemony operates in many diverse ways and under many aspects within the capillaries of society.” The rigor of
Santucci’s examination of Gramsci’s life and work matches that of the seminal thought of the master himself. Readers will be enlightened
and inspired by every page.
"In The Wired City, Dan Kennedy tells the story of the New Haven Independent, a nonprofit community website in Connecticut at the leading
edge of reinventing local journalism. Through close attention to local issues--and through an ongoing conversation with its readers--the
Independent's small staff has created a promising model of how to provide the public with the information it needs in a self-governing society.
In addition, Kennedy examines other online news projects, including nonprofit organizations such as Voice of San Diego and the Connecticut
Mirror and for-proft ventures such as Batavian, Baristanet, and CT News Junkie. At a time of pessimism over the future of journalism, The
Wired City offers hope. What Kennedy documents is not the death of journalism but rather the uncertain and sometimes painful early stages
of rebirth." -- Back Cover
Global movements and protests from the Arab Spring to the Occupy Movement have been attributed to growing access to social media, while
without it, local causes like #bringbackourgirls and the ice bucket challenge may have otherwise remained unheard and unseen. Regardless
of their nature – advocacy, activism, protest or dissent – and beyond the technological ability of digital and social media to connect support,
these major events have all been the results of excellent communication and public relations. But PR remains seen only as the defender of
corporate and capitalist interests, and therefore resistant to outside voices such as activists, NGOs, union members, protesters and whistleblowers. Drawing on contributions from around the world to examine the concepts and practice of "activist," "protest" and "dissent" public
relations, this book challenges this view. Using a range of international examples, it explores the changing nature of protest and its
relationship with PR and provides a radical analysis of the communication strategies and tactics of social movements and activist groups and
their campaigns. This thought-provoking collection will be of interest to researchers and advanced students of public relations, strategic
communication, political science, politics, journalism, marketing, and advertising, and also to PR professionals in think tanks and NGOs.
Describes how patterns of information, knowledge, and cultural production are changing. The author shows that the way information and
knowledge are made available can either limit or enlarge the ways people create and express themselves. He describes the range of legal
and policy choices that confront.

Nowadays, social media are amongst the most frequently used entertainment and information sources, offering the most recent
news. National, international and global issues of social media journalism involve a wide spectrum of complex questions related to
the production, distribution and reception of media contents, as well as a plethora of social, cultural, economic, legal and ethical
aspects to consider. The publication you are holding in your hands is an attempt to provide various theoretical and empirical
frameworks that may help us better understand social media journalism from different points of view and in diverse contexts. The
individual chapters are written by authors with various scholarly affiliations working in international academic circles. Even though
the methods they use and problems they discuss vary, they all pursue the same objective - to find out more about the implications
of the existence and popularity of social media, especially social media journalism.
This compelling book explores how Egyptian bloggers used citizen journalism and cyberactivism to chip away at the state’s
monopoly on information and recalibrate the power dynamics between an authoritarian regime and its citizens. When the Arab
uprisings broke out in early 2011 and ousted entrenched leaders across the region, social media and the Internet were widely
credited with playing a role, particularly when the Egyptian government shut down the Internet and mobile phone networks in an
attempt to stave off the unrest there. But what these reports missed were the years of grassroots organizing, digital activism, and
political awareness-raising that laid the groundwork for this revolutionary change. Radsch argues that Egyptian bloggers created
new social movements using blogging and social media, often at significant personal risk, so that less than a decade after the
information revolution came to Egypt they successfully mobilized the overthrow of the state and its president.
This international edited collection brings together the latest research in political journalism, examining the ideological, commercial
and technological forces that are transforming the field and its evolving relationship with news audiences. Comprising 40 original
chapters written by scholars from around the world, The Routledge Companion to Political Journalism offers fundamental insights
from the disciplines of political science, media, communications and journalism. Drawing on interviews, discourse analysis and
quantitative statistical methods, the volume is divided into six parts, each focusing on a major theme in the contemporary study of
political journalism. Topics covered include far-right media, populism movements and the media, local political journalism
practices, public engagement and audience participation in political journalism, agenda setting, and advocacy and activism in
journalism. Chapters draw on case studies from the United Kingdom, Hungary, Russia, Malaysia, Myanmar, Italy, Brazil, the
United States, Greece and Spain. The Routledge Companion to Political Journalism is a valuable resource for students and
scholars of media studies, journalism studies, political communication and political science.
A groundbreaking investigative work by a critically acclaimed sociologist on the corporate takeover of local news and what it
means for all Americans For the residents of Minot, North Dakota, Clear Channel Communications is synonymous with disaster.
Early in the morning of January 18, 2002, a train derailment sent a cloud of poisonous gas drifting toward the small town. Minot's
fire and rescue departments attempted to reach Clear Channel, which owned and operated all six local commercial radio stations,
to warn residents of the approaching threat. But in the age of canned programming and virtual DJs, there was no one in the
conglomerate's studio to take the call. The people of Minot were taken unawares. The result: one death and more than a thousand
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injuries. Opening with the story of the Minot tragedy, Eric Klinenberg's Fighting for Air takes us into the world of preprogrammed
radio shows, empty television news stations, and copycat newspapers to show how corporate ownership and control of local
media has remade American political and cultural life. Klinenberg argues that the demise of truly local media stems from the
federal government's malign neglect, as the agencies charged with ensuring diversity and open competition have ceded control to
the very conglomerates that consistently undermine these values and goals. Such "big media" may not be here to stay, however.
Eric Klineberg's Fighting for Air delivers a call to action, revealing a rising generation of new media activists and citizen
journalists—a coalition of liberals and conservatives—who are demanding and even creating the local coverage they need and
deserve.
Does ‘fake news’ really exist? Find out from the ultimate insider. After years of working as a respected journalist, Nick Davies, in
this shocking exposé, reveals what really goes on behind the scenes of this contentious industry. From a prestigious newspaper
that allowed intelligence agencies to plant fiction in its columns, to the newsroom that routinely rejected stories due to racial bias,
to the number of papers that accepted cash bribes. Gripping, thought-provoking and revelatory, this is an insider’s look at one of
the most tainted professions. ‘Meticulous, fair-minded and utterly gripping’ Telegraph ‘Powerful and timely...his analysis is fair,
meticulously researched and fascinating’ Observer
At a time of hyper-partisanship, media fragmentation and "fake news", the work of investigative journalism has never been more
important. This book explores the history and art of investigative journalism, and explains how to deal with legal bullies, crooked
politicians, media bosses, big business and intelligence agencies; how to withstand conspiracy theories; and how to work
collaboratively across borders in the new age of data journalism. It also provides a fascinating first-hand account of the work that
went into breaking major news stories including WikiLeaks and the Edward Snowden affair. Drawing on over 40 years of
experience with world-leading investigative teams at newspapers including the Guardian and The Washington Post, awardwinning journalist David Leigh provides an illuminating insight into some of the biggest news events of the 20th and 21st centuries.
This book is essential reading for anyone interested in the behind-the-scenes work of journalists and news organizations. It also
acts as an essential practical toolkit for both aspiring and established investigative journalists.
Missionaries of the left, saviors are people of privilege who believe they have all the answers. They want to help, but don’t want to
listen; they lead but never follow. From post-Katrina New Orleans, to anti-sex-traficking work, to do-gooder journalists, Flaherty’s
book reveals saviors’ misdeeds but also shows how activists can build new, stronger movements.
Presents a collection of the author's commentaries from Democracy now!, the daily grassroots global news hour that broadcasts
the program via radio, satellite and cable television, and Internet.
In How to Find Out Anything, master researcher Don MacLeod explains how to find what you're looking for quickly, efficiently, and
accurately—and how to avoid the most common mistakes of the Google Age. Not your average research book, How to Find Out Anything
shows you how to unveil nearly anything about anyone. From top CEO’s salaries to police records, you’ll learn little-known tricks for
discovering the exact information you’re looking for. You’ll learn: •How to really tap the power of Google, and why Google is the best place
to start a search, but never the best place to finish it. •The scoop on vast, yet little-known online resources that search engines cannot scour,
such as refdesk.com, ipl.org, the University of Michigan Documents Center, and Project Gutenberg, among many others. •How to access
free government resources (and put your tax dollars to good use). •How to find experts and other people with special knowledge. •How to dig
up seemingly confidential information on people and businesses, from public and private companies to non-profits and international
companies. Whether researching for a term paper or digging up dirt on an ex, the advice in this book arms you with the sleuthing skills to
tackle any mystery.
In this trailblazing book, social movements, the mainstream news media system and public policy are tackled in order to arm readers with an
"intellectual self-defense" of the realities of trillion-dollar valued platform conglomerates, the pandemic and the reality television-showpresidency of Donald Trump and its go at a second term. Firmly situated at the intersection between journalism, activism and the deployment
of power, the author places his analysis within an international context which further develops a critical paradigm, called the Media
Dependence Model (MDM). Featuring a foreword by Daniel and Noam Chomsky and a preface by Robert. W. McChesney, the book offers a
cutting-edge overview of the news media landscape both within the U.S. and globally. The MDM critically analyzes dichotomous patterns of
mainstream press coverage of the #ClimateStrike, #FamiliesBelongTogether, #EvasiónMasiva (Chile), #FightForHongKong, #RickyRenuncia
(Puerto Rico) and #CancelRent movements and the pro-Trump #liberate resistance, contrasting them with social media and other historic
movements. "Evergreen" topics such as immigration, climate change and net neutrality are explored on an in-depth basis, along with media
reforms and concrete policy solutions. The book straddles disciplines including media, policy and journalism studies, political economy and
international and political communication. It is a must-read for scholars, students, policy advisers, media makers, social media enthusiasts,
grassroots activists, NGO's and concerned citizens alike.
We're in an age of information overload, and too much of what we watch, hear and read is mistaken, deceitful or even dangerous. Yet you
and I can take control and make media serve us -- all of us -- by being active consumers and participants. Here's how. With a Foreword by
Clay Shirky Praise for Mediactive: "Dan Gillmor has thought more deeply, more usefully, and over a longer period of time about the next
stages of media evolution than just about anyone else. In Mediactive, he puts the results of his ideas and experiments together in a guide full
of practical tips and longer-term inspirations for everyone affected by rapid changes in the news ecology. This book is a very worthy
successor to his influential We the Media." --James Fallows, Atlantic Magazine, author of Postcards from Tomorrow Square and Breaking the
News "Dan's book helps us understand when the news we read is reliable and trustworthy, and how to determine when what we're reading is
intended to deceive. A trustworthy press is required for the survival of a democracy, and we really need this book right now." --Craig
Newmark, founder of craigslist "A master-class in media-literacy for the 21st century, operating on all scales from the tiniest details of
navigating wiki software all the way up to sensible and smart suggestions for reforming law and policy to make the news better and fairer.
Gillmor's a reporter's reporter for the information age, Mediactive made me want to stand up and salute." --Cory Doctorow, co-editor/owner,
Boing Boing; author of For the Win "As the lines between professional and citizen journalists continue to blur, Mediactive provides a useful
roadmap to help us become savvier consumers and creators alike." -- Steve Case, chairman and CEO of Revolution and co-founder of
America Online "It's all true - at least to someone. And that's the problem in a hypermediated world where everyone and anyone can
represent his own reality. Gillmor attacks the problem of representation and reality head on, demanding we become media-active users of our
emerging media, instead of passive consumers. If this book doesn't get you out of Facebook and back on the real Internet, nothing will."
--Douglas Rushkoff, author of Program or Be Programmed: Ten Commands for a Digital Age "An important book showing people how to
swim rather than drown in today's torrent of information. Dan Gillmor lives on the front line of digital information - there's no-one better to help
us understand the risks and opportunities or help us ask the right questions." --Richard Sambrook, Global Vice Chairman and Chief Content
Officer at Edelman, and former BBC Director of Global News "With the future of journalism and democracy in peril, Mediactive comes along
with sage and practical advice at a crucial time. Dan Gillmor, pioneering journalist and teacher of journalists, offers a practical guide to
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citizens who now need to become active producers as well as critical consumers of media. Read this book right away, buy one for a friend
and another one for a student, and then put Gillmor's advice into action." --Howard Rheingold, author of the Smart Mobs and other books
about our digital future "Through common-sense guidelines and well-chosen examples, Gillmor shows how anyone can navigate the halftruths, exaggerations and outright falsehoods that permeate today's media environment and ferret out what is true and important. As Gillmor
writes, 'When we have unlimited sources of information, and when so much of what comes at us is questionable, our lives get more
challenging. They also get more interesting.'" --Dan Kennedy, assistant professor of journalism at Northeastern University, former Boston
Phoenix media critic, and author of the Media Nation blog at www.dankennedy.net
This book investigates the relationship between information communication and community development in China in the new media age,
drawing on theoretical resources from journalism, communication, urban sociology, community management, and the activities of social
movements. Contrasting existing scholarship that centers on new technologies and virtual aspects of today’s communication, the study
highlights community residents’ daily praxis in real social spaces and the interaction between online and offline communications. Through
content analysis, case studies, questionnaire surveys, and in-depth interviews, the author explores the social engagement of communication
in public expressions and negotiations among Chinese urban communities. From micro, meso and macro levels respectively, three interactive
mechanisms are discussed: (1) media use and social consciousness and mobilization; (2) new media and changes in community
governance; and (3) state-community interplay. Based on these mechanisms, the author proposes the idea of “the construction of grassroots
social communication”, exploring approaches to the modernization of social governance and attainment of social interests by optimizing
information communication. Communication and Community in the New Media Age will appeal to academics and students studying
communication and social transition in China, new media and society, urban sociology, and public governance.
'Some of the most experienced and thoughtful research experts in the world have contributed to this comprehensive Handbook, which should
have a place on every serious survey researcher's bookshelf' - Sir Robert Worcester, Founder of MORI and President of WAPOR '82-'84.
'This is the book I have been waiting for. It not only reflects the state of the art, but will most likely also shape public opinion on public opinion
research' - Olof Petersson, Professor of political science, SNS, Stockholm, Sweden 'The Handbook of Public Opinion Research is very
authoritative, well organized, and sensitive to key issues in opinion research around the world. It will be my first choice as a general reference
book for orienting users and training producers of opinion polls in Southeast Asia' - Mahar K. Mangahas, Ph.D., President of Social Weather
Stations, Philippines (www.sws.org.ph) 'This is the most comprehensive book on public opinion research to date' - Robert Ting-Yiu Chung,
Secretary-Treasurer, World Association for Public Opinion Research (WAPOR); Director of Public Opinion Programme, The University of
Hong Kong Public opinion theory and research are becoming increasingly significant in modern societies as people's attitudes and
behaviours become ever more volatile and opinion poll data becomes ever more readily available. This major new Handbook is the first to
bring together into one volume the whole field of public opinion theory, research methodology, and the political and social embeddedness of
polls in modern societies. It comprehensively maps out the state-of-the-art in contemporary scholarship on these topics. With over fifty
chapters written by distinguished international researchers, both academic and from the commercial sector, this Handbook is designed to: give the reader an overview of the most important concepts included in and surrounding the term 'public opinion' and its application in modern
social research - present the basic empirical concepts for assessing public opinion and opinion changes in society - provide an overview of
the social, political and legal status of public opinion research, how it is perceived by the public and by journalists, and how it is used by
governments - offer a review of the role and use of surveys for selected special fields of application, ranging from their use in legal cases to
the use of polls in marketing and campaigns. The Handbook of Public Opinion Research provides an indispensable resource for both
practitioners and students alike.
"Links" are among the most basic---and most unexamined---features of online life. Bringing together a prominent array of thinkers from
industry and the academy, The Hyperlinked Society addresses a provocative series of questions about the ways in which hyperlinks organize
behavior online. How do media producers' considerations of links change the way they approach their work, and how do these considerations
in turn affect the ways that audiences consume news and entertainment? What role do economic and political considerations play in
information producers' creation of links? How do links shape the size and scope of the public sphere in the digital age? Are hyperlinks
"bridging" mechanisms that encourage people to see beyond their personal beliefs to a broader and more diverse world? Or do they simply
reinforce existing bonds by encouraging people to ignore social and political perspectives that conflict with their existing interests and beliefs?
This pathbreaking collection of essays will be valuable to anyone interested in the now taken for granted connections that structure
communication, commerce, and civic discourse in the world of digital media. "This collection provides a broad and deep examination of the
social, political, and economic implications of the evolving, web-based media environment. The Hyperlinked Society will be a very useful
contribution to the scholarly debate about the role of the internet in modern society, and especially about the interaction between the internet
and other media systems in modern society." ---Charles Steinfield, Professor and Chairperson, Department of Telecommunication,
Information Studies, and Media, Michigan State University Joseph Turow is Robert Lewis Shayon Professor at the Annenberg School for
Communication, University of Pennsylvania. He was named a Distinguished Scholar by the National Communication Association and a
Fellow of the International Communication Association in 2010. He has authored eight books, edited five, and written more than 100 articles
on mass media industries. His books include Niche Envy: Marketing Discrimination in the Digital Age and Breaking up America: Advertisers
and the New Media World. Lokman Tsui is a doctoral candidate at the Annenberg School for Communication, University of Pennsylvania. His
research interests center on new media and global communication. Cover image: This graph from Lada Adamic's chapter depicts the link
structure of political blogs in the United States. The shapes reflect the blogs, and the colors of the shapes reflect political orientation---red for
conservative blogs, blue for liberal ones. The size of each blog reflects the number of blogs that link to it. digitalculturebooks is an imprint of
the University of Michigan Press and the Scholarly Publishing Office of the University of Michigan Library dedicated to publishing innovative
and accessible work exploring new media and their impact on society, culture, and scholarly communication. Visit the website at
www.digitalculture.org.
"Spreadable Media" maps fundamental changes taking place in the contemporary media environment, a space where corporations no longer
tightly control media distribution. This book challenges some of the prevailing frameworks used to describe contemporary media.
A grassroots tour of small-town American newspapers, and the people who write, edit, and produce them.

Essays on the promise and dangers of the Internet for democracy.
This book offers a comprehensive investigation of the ways in which social media has affected change to the constitution
of mainstream journalism. The volume does this in a unique way – by tracing the links between the different changes
social media has brought to individual journalism practice, organisational processes and policies and institutional
understandings of journalism. The role of social media platforms in the changing professional landscape of journalism is
explored, both in terms of the changes that social media platforms have impacted on journalism, but also the way in
which journalistic use of social media has impacted on particular uses of these platforms. Therefore, Journalism and
Social Media is not simply a description of changed journalistic practices, but endeavours to encapsulate a complex and
integrated techno-social relationship, incorporating both the individual practices of journalists, as well as the larger
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organisational and institutional changes that have occurred due to the increasing use of social media to investigate,
present and disseminate news.
An urgent account of the revolution that has upended the news business, written by one of the most accomplished
journalists of our time Technology has radically altered the news landscape. Once-powerful newspapers have lost their
clout or been purchased by owners with particular agendas. Algorithms select which stories we see. The Internet allows
consequential revelations, closely guarded secrets, and dangerous misinformation to spread at the speed of a click. In
Breaking News, Alan Rusbridger demonstrates how these decisive shifts have occurred, and what they mean for the
future of democracy. In the twenty years he spent editing The Guardian, Rusbridger managed the transformation of the
progressive British daily into the most visited serious English-language newspaper site in the world. He oversaw an
extraordinary run of world-shaking scoops, including the exposure of phone hacking by London tabloids, the Wikileaks
release of U.S.diplomatic cables, and later the revelation of Edward Snowden’s National Security Agency files. At the
same time, Rusbridger helped The Guardian become a pioneer in Internet journalism, stressing free access and robust
interactions with readers. Here, Rusbridger vividly observes the media’s transformation from close range while also
offering a vital assessment of the risks and rewards of practicing journalism in a high-impact, high-stress time.
Fuelled by a distrust of big media and the development of mobile technologies, the resulting convergence of journalism
praxis (professional to alternative), workflows (analogue to multipoint digital) and platforms (PC to mobile), result in a
24-hour always-on content cycle. The information revolution is a paradigm shift in the way we develop and consume
information, in particular the type we call news. While many see this cultural shift as ruinous, Burum sees it as an
opportunity to utilize the converging information flow to create a galvanizing and common digital language across
spheres of communication: community, education and mainstream media. Embracing the digital literacies researched in
this book will create an information bridge with which to traverse journalism’s commercial precarity, the marginalization
of some communities, and the journalism school curricula.
Mapping Citizen and Participatory Journalism in Newsrooms, Classrooms and Beyond assesses citizen journalism within
the context of hyperlocals, non-profits and large global news organizations, critically examining various forms of
participation by citizen contributors to the news. The essays included within the book answer questions such as: Does
citizen journalism close the news participation gap between the Global North and South? How can citizen journalism
enable the socially excluded to overcome marginalization? What are the obligations of professional news outlets to
citizen reporters in war zones? Furthermore, some contributors critique the ways traditional journalism makes use of nonprofessional content, while others propose new analytical frameworks such as reciprocal journalism, connective
journalism and the Appropriation/Amplification Model. The book also investigates efforts to teach ordinary people
journalism skills in Europe, the Middle East and both North and South America. Some of the programs scrutinized here
instill under-represented groups with semi-professional news values. Other projects support citizen journalism infused
with activism such as the photographers of the favela-based jornalismo popular or the volunteer digital humanitarians
covering global crises and, in doing so, demonstrate new ways to respond to the rise of grassroots participation in the
production of news. The chapters in this book were originally published as special issues of Journalism Practice.
Explores how the decline in local political reporting has depressed citizen engagement with local politics in the US.
"We the Media, has become something of a bible for those who believe the online medium will change journalism for the
better." -Financial Times Big Media has lost its monopoly on the news, thanks to the Internet. Now that it's possible to
publish in real time to a worldwide audience, a new breed of grassroots journalists are taking the news into their own
hands. Armed with laptops, cell phones, and digital cameras, these readers-turned-reporters are transforming the news
from a lecture into a conversation. In We the Media, nationally acclaimed newspaper columnist and blogger Dan Gillmor
tells the story of this emerging phenomenon and sheds light on this deep shift in how we make--and consume--the news.
Gillmor shows how anyone can produce the news, using personal blogs, Internet chat groups, email, and a host of other
tools. He sends a wake-up call tonewsmakers-politicians, business executives, celebrities-and the marketers and PR
flacks who promote them. He explains how to successfully play by the rules of this new era and shift from "control" to
"engagement." And he makes a strong case to his fell journalists that, in the face of a plethora of Internet-fueled news
vehicles, they must change or become irrelevant. Journalism in the 21st century will be fundamentally different from the
Big Media oligarchy that prevails today. We the Media casts light on the future of journalism, and invites us all to be part
of it. Dan Gillmor is founder of Grassroots Media Inc., a project aimed at enabling grassroots journalism and expanding
its reach. The company's first launch is Bayosphere.com, a site "of, by, and for the San Francisco Bay Area." Dan Gillmor
is the founder of the Center for Citizen Media, a project to enable and expand reach of grassroots media. From
1994-2004, Gillmor was a columnist at the San Jose Mercury News, Silicon Valley's daily newspaper, and wrote a
weblog for SiliconValley.com. He joined the Mercury News after six years with the Detroit Free Press. Before that, he was
with the Kansas City Times and several newspapers in Vermont. He has won or shared in several regional and national
journalism awards. Before becoming a journalist he played music professionally for seven years.
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