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Today's brands face an apparent choice between two evils:
continue betting on their increasingly ineffective advertising or
put blind faith in the supposedly mystical power of social
media, where "likes" stand in for transactions and a mass
audience is maddeningly elusive. There has to be a better
way . . . As Lennon and McCartney wrote a half century ago,
money can't buy you love. But in today's world, where people
have become desensitized-even disillusioned-by ad
campaigns and marketing slogans, that maxim needs an
update: Money can't even buy you like.
Television and the Sensate Body in the Digital Age appraises
the medium’s capacity to evoke sensations and bodily
feelings in the viewer. Presenting a fresh approach to
television studies, the book examines the sensate force of
onscreen bodies and illustrates how TV’s multisensory
appeal builds viewer empathy and animates meaning. The
book draws extensively upon interpretive viewpoints in the
humanities to shed light on a range of provocative television
works, notably The Americans, Mad Men, Little Women: LA,
and Six Feet Under, with emphasis on the dramatization of
gender, disability, sex, childbearing, and death. Advocating a
biocultural approach that takes into account the mind
sciences, Cassidy argues that interpretive meanings, shaped
within today’s dynamic cultural matrix, are amplified by
somatic experience. At a time when questions of embodiment
and affect are crossing disciplines, this book will appeal to
scholars and students working in the fields of television, film,
and media studies, both in the humanities and cognitive
traditions.
Brick by Brick Brilliance LEGO bricks are the building blocks
of childhood. Yet they are far from child's play. LEGO sets are
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fast becoming a hot commodity with collectors worldwide for
fun and profit. Abundantly visual, informative and detailed,
The Ultimate Guide to Collectible LEGO Sets is the definitive
reference to more than 2,000 of the most collectible sets on
the secondary market, illustrating the incredible value of
LEGO bricks, not only from an entertainment and educational
standpoint, but also as an investment. Consider a Star Wars
Ultimate Collector Series Millennium Falcon, which sold at
retail for $500, is now selling for more than $3,500 on the
secondary market. The Ultimate Guide to Collectible LEGO
Sets features: • More than 25 top themes, including
Advanced Models, Batman, Ideas/Cuusoo, Star Wars UCS
and non-UCS sets, Technic, Trains, and Vintage • Up-to-date
secondary market prices for more than 2,000 new and used
sets from 2000 to present • More than 300 full-color photos of
sets in their boxes, and built models • Tips on reselling,
flipping, and investing The Ultimate Guide to Collectible
LEGO Sets is your brick-by-brick guide to a world of
imagination and discovery.
Dr. Strasburger addresses a popular topic in mainstream
media: What are the effects of the multitude of media that are
available to our children and adolescents? His well-published
authors try to answser this question with articles devoted to
thefollowng topics: Health Effects of Media on Children and
Adolescents; What Every Pediatrician Needs to Know About
Social Networking Sites; Should Babies Be Watching TV and
Videos?; Internet Bullying; Creative and Prosocial Uses of
Media; Videogames: Good or Bad?; The New Threat of
Digital Advertising; Does Media Use Cause Obesity?; Media
in the Classroom; Eating Disorders and the Media; and
Setting Up an Adolescent Health Website.
Uses market research and analysis to provide values for
vintage or collectible instruments, including information on
more than eighteen hundred brands accompanied by eleven
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hundred photographs.
For courses in Internet Marketing or E-marketing This book
teaches marketers how to engage and listen to buyers, and
how to use what they learn to improve their offerings in
today’s Internet- and social media-driven marketing
environment. It brings traditional marketing coverage up-todate with a thorough, incisive look at e-marketing planning
and marketing mix tactics from a strategic and tactical
perspective. The focus is on the Internet and other
technologies that have had a profound effect on how
marketing is approached today. Included is coverage of
marketing planning; legal and global environments; emarketing strategy; and marketing mix and customer
relationship management strategy and implementation
issues. A major revision, this seventh edition reflects the
disruption to the marketing field brought about by social
media. As such it covers many new topics that represent the
changes in e-marketing practice in the past two years.
Because of the ever-changing landscape of the Internet, the
authors suggest reading this book, studying the material, and
then going online to learn more about topics of interest.
Features: Better understanding of new concepts in today’s
electronic marketplace is accomplished as the book puts that
new terminology into traditional marketing frameworks.
Readers are encouraged to exercise critical thinking and
attention to their own online behavior in order to better
understanding the e-marketer’s perspective, strategies, and
tactics–to think like a marketer. Although the focus is on emarketing in the United States, readers also see a global
perspective in the coverage of market developments in both
emerging and developed nations. An entire chapter devoted
to law and ethics, and contributed by a practicing attorney,
updates readers on the latest changes in this critical area.
Readers are guided in learning a number of e-marketing
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concepts with the help of some outstanding pedagogical
features: -Marketing concept grounding helps readers make
the connection between tradition and today. Material in each
chapter is structured around a principle of marketing
framework, followed by a look at how the internet has
changed the structure or practice, providing an ideal bridge
from previously learned material. -Learning objectives set the
pace and the goals for the material in each chapter. -Best
practices from real companies tell success stories, including
new examples of firms doing it right. -Graphical frameworks
serve as unique e-marketing visual models illustrating how
each chapter fits among others. -Chapter summaries help
readers review and refresh the material covered. -Key terms
are identified in bold text within the chapter to alert readers to
their importance. -Review and discussion questions are
another device to be used for refreshing readers’
understanding of the material in the chapter. -Web activities
at the end of each chapter help readers become further
involved in the content. -This revision reflects the disruption to
the marketing field based on social media. A major revision
from the sixth edition, it includes many new topics, as dictated
by changes in e-marketing practice in the past two years.
-Three important Appendices include internet adoption
statistics, a thorough glossary, and book references. NEW.
Students get a broader look at social media as it is now
integrated throughout the book, instead of confined to one
chapter. NEW. A look a new business models continues and
strengthens the approach of learning from real life examples.
Added and described in detail are such models as social
commerce (and Facebook commerce), mobile commerce and
mobile marketing, social CRM, crowsourcing, and many
important be less pervasive models such as crowfunding,
freemium, and flash sales. NEW.Chapters 12, 13 and 14
were completely rewritten to reflect the move from traditional
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marketing communication tools to the way practitioners
current describe IMC online: owned, paid and earned media.
NEW. Readers see examples of many new and interesting
technologies that are today providing marketing opportunities,
both in the Web 2.0 and 3.0 sections. NEW. The chapteropening vignettes continue to play an important role in
illustrating key points. Two new vignettes and new discussion
questions about each chapter opening vignette are included.
NEW.Included are many new images in every chapter, plus
updated “Let’s Get Technical” boxes. NEW.Other chapterspecific additions that further enhance understanding of the
concepts include: -More social media performance metrics
(Ch. 2) -“Big data” and social media content analysis (Ch. 6)
-New consumer behavior theory and “online giving” as a new
exchange activity (Ch. 7) -Social media for brand building
(Ch. 9) -App pricing and web page pricing tactics (Ch. 10)

Kim Barnouin has already told her fans how to “stop
eating crap and start looking fabulous.” But there's
more to being a Skinny Bitch than eating well. Turns
out, there's crap everywhere—not just in food, but in
cosmetics, clothing, and home furnishings. Kim
blows the lid on all of the nasties in our everyday
stuff (everything from lipstick to sofa upholstery), and
shows how we can make both small and big
changes in our home, wardrobe, and beauty
regimen—for living the Ultimate Skinny Bitch lifestyle!
Provides information about careers in the sports
industry, including educational requirements, salary,
and prospects for each profession.
King Kong and The Thing from Another World are
among the most popular horror and science fiction
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films of all time and both were made by RKO Radio
Pictures. Between 1929 and 1956, RKO released
more than 140 genre features, including The Most
Dangerous Game, The Phantom of Crestwood,
Before Dawn, The Monkey’s Paw, The Hunchback
of Notre Dame, You’ll Find Out, The Spiral
Staircase, The Enchanted Cottage, It’s a Wonderful
Life, Captive Women and Killers from Space. RKO is
remembered for its series of psychological horror
movies produced by Val Lewton, including Cat
People, I Walked with a Zombie, The Seventh Victim
and The Body Snatcher. The studio also produced
films in the adventure, comedy, fantasy, mystery and
western genres. They released many Walt Disney
classics—Snow White and the Seven Dwarfs,
Fantasia, Pinocchio, Cinderella, Peter Pan—as well
as several “Tarzan” features. This volume covers
these movies in detail with critical and historical
analysis, in-depth plot synopsis and numerous
contemporary reviews.
The Authority for Collector Car Pricing With 760
pages of pricing at your fingertips, the 2012 Collector
Car Price Guide is the ultimate resource for car
hobbyists. Whether you're looking to find a price on a
blue ribbon show car, or a beater station wagon, you
can find out what it's worth, and what people are
paying for it, in the most comprehensive price guide
on the market. • More than 250,000 accurate price
listings for cars of all eras • Exclusive 1 to 6
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condition grading places values in all conditions,
from show car to parts car • Covers every massproduced U.S. car, light trucks, and select imported
cars and trucks • Explanation of the 1 through 6
condition rating system This is the only resource with
pricing back to 1901! About the Author Ron Kowalke
is a respected author and price analyst in the
collector vehicle hobby. He is the editor of Old Cars
Report Price Guide and technical/auction editor of
Old Cars Weekly News & Marketplace. Kowalke
analyzes and reports on the results of approximately
100 collector vehicles auctions annually.
Fully updated, this ninth edition remains the
definitive source on the economics of entertainment
in the United States and overseas.
In this updated and expanded edition of The Invisible
Art of Film Music, Laurence MacDonald provides a
comprehensive introduction to film music for the
general student, the film historian, and the aspiring
cinematographer. This volume is a historically
structured account of the evolution of music in films
and the development of the films themselves.
Arranged as a chronological survey from the silent
era to the present day, this volume offers readers
insight into the vital contribution film scores have
made.
The latest critical data for making superior investing
decisions--from the world's most respected financial
index The Standard & Poor's 500 Index is the most
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watched index in America--if not the world. Whether
you're an individual investor purchasing stocks, an
executive researching corporate competitors, or a
job seeker looking for concise and up-to-the-minute
overviews of potential employers, you'll find the
critical, often hard-to-find information you need in
Standard & Poor's 500 Guide, 2011 Edition. Easy to
use and packed with market intelligence on all 500
companies listed in the S&P 500 Index, this
authoritative reference includes: Information on the
bluest of blue chip stocks, from Abbott Labs and GE
to Microsoft and Yahoo! Summaries of each
company's business activity, sales history, and
recent developments Earnings and dividends data,
with four-year price charts Exclusive Standard &
Poor’s Quality Rankings (from A+ to D) New
introduction by David M. Blitzer, Ph.D., Managing
Director and Chairman of the Index Committee,
Standard & Poor's In addition, you get unique at-aglance details about: Stocks with A+ Quality
Rankings Companies with five consecutive years of
earnings increases--a key indicator of strong longterm performance Per share data, income statement
analyses, and balance sheet overviews of each
company covered Put the comprehensive, updated
data and analysis expertise of the world's premier
securities information firm at your fingertips with
Standard & Poor's 500 Guide, 2011 Edition.
For the last 150 years, advertising has created a
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consumer culture in the United States, shaping every
facet of American life—from what we eat and drink to
the clothes we wear and the cars we drive. •
Includes original essays by noted cultural and
advertising historians, commentators, and journalists
• Provides analysis from experts in advertising and
popular culture that places American advertising in
historical and cultural context • Supplies a
comprehensive examination of advertising history
and its consequences across modern America •
Presents an extensive analysis of the role of new
media and the Internet • Documents why advertising
is necessary, not only for companies, but in
determining what being "an American" constitutes
In its 114th year, Billboard remains the world's
premier weekly music publication and a diverse
digital, events, brand, content and data licensing
platform. Billboard publishes the most trusted charts
and offers unrivaled reporting about the latest music,
video, gaming, media, digital and mobile
entertainment issues and trends.
Since the dawn of children's television in the 1950s,
toy companies have been keen to capitalise on the
success of these programmes. Toy historian and
collector Anthony A. McGoldrick here charts the
history of the most successful TV toys from Muffin
the Mule in the 1950s to Star Trek: The Next
Generation in the 1980s. The colourful illustrations –
whether of Daleks, iconic cars, action figures or
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spaceships – evoke the excitement of the
programmes and also of playing with the toys that
allowed children to recreate them. Whether you grew
up in the days of Andy Pandy, The Saint, Kojak or
Knight Rider, this book offers a nostalgic look at
some of the most appealing toys of the late twentieth
century.
For nearly two centuries, Americans have embraced
the Western like no other artistic genre. Creators and
consumers alike have utilized this story form in
literature, painting, film, radio and television to
explore questions of national identity and purpose.
Westerns: The Essential Collection comprises the
Journal of Popular Film and Television’s rich and
longstanding legacy of scholarship on Westerns with
a new special issue devoted exclusively to the
genre. This collection examines and analyzes the
evolution and significance of the screen Western
from its earliest beginnings to its current global reach
and relevance in the 21st century. Westerns: The
Essential Collection addresses the rise, fall and
durability of the genre, and examines its
preoccupation with multicultural matters in its
organizational structure. Containing eighteen essays
published between 1972 and 2011, this seminal
work is divided into six sections covering Silent
Westerns, Classic Westerns, Race and Westerns,
Gender and Westerns, Revisionist Westerns and
Westerns in Global Context. A wide range of
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international contributors offer original critical
perspectives on the intricate relationship between
American culture and Western films and television
series. Westerns: The Essential Collection places
the genre squarely within the broader aesthetic,
socio-historical, cultural and political dimensions of
life in the United States as well as internationally,
where the Western has been reinvigorated and
reinvented many times. This groundbreaking
anthology illustrates how Western films and
television series have been used to define the
present and discover the future by looking
backwards at America’s imagined past.
The Internet is changing. Once a text based
medium, it's now transitioning into a video based
one. Simply put, marketing to your customers online
using traditional techniques no longer works. Why
video? It has the power to engage your customers
and prompt a response. It can increase the time they
stay on your site, influence what they buy, and feed
their desire to trust you. This book will teach you how
to properly utilize video to help bring your product to
life and increase your conversions. Online video
expert, John Cecil, provides a guide to successfully
incorporating video into your marketing strategy and
explains why it's essential in today's market. With the
constant flow of information on the Internet, it's vital
that you attain the complete attention of your
consumer, and video can make this happen. It's
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been proven that online video will help turn web site
visitors into buyers, increasing success and profits.
This book details how video technology can be
useful to you and outlines tools that can create
online visibility and sustainability. Cecil provides
techniques for producing and distributing video,
maintaining a strategic online video marketing plan,
and ultimately creating a greater return on your video
investment. The author's approach to video
marketing has already been successful for
companies such as Canon, eHarmony, Capitol
Records, and Experian. Video marketing needs to be
a critical piece of a successful online strategy, and
this book will teach you not only how to get started,
but how your video project can pay for itself with
increased ROI. WATCH John Cecil's suite of videos,
where he provides key content on ways to
incorporate video into your online marketing efforts,
best practices for video delivery, and other tips and
tricks: https://www.youtube.com/OVRevolution
This volume collects twelve new essays by leading
moral philosophers on a vitally important topic: the
ethics of eating meat. Some of the key questions
examined include: Are animals harmed or benefited
by our practice of raising and killing them for food?
Do the realities of the marketplace entail that we
have no power as individuals to improve the lives of
any animals by becoming vegetarian, and if so, have
we any reason to stop eating meat? Suppose it is
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morally wrong to eat meat--should we be blamed for
doing so? If we should be vegetarians, what sort
should we be?
Having your own business isn’t the same as having
customers, and one is useless without the other.
Whether your business is a resale store or a hightech consulting firm, a law office or a home cleaning
service, in today’s competitive environment,
strategic marketing is essential. Small Business
Marketing For Dummies, Second Edition is updated
from the original version that won rave reviews and
inspired thousands of small businesses on their way
to becoming big businesses. Updates include more
information on online marketing, a whole new
section on getting and keeping customers, new costeffective, fast-acting ideas for instant impact, and
more. The book covers: Marketing basics that
prepare you to rev up your business and jumpstart
your marketing program Information to help you
define your business position and brand Advice on
bringing in professionals A quick-reference guide to
mass media and a glossary of advertising jargon
How-tos for creating print and broadcast ads that
work Ideas for getting the word out without
advertising, including information on direct mail,
brochures, publicity, promotions, and more Ten
steps to follow to build your own easy-to-assemble
marketing plan With pages of ideas for low-cost, highimpact marketing from author Barbara Findlay
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Schenck, a marketing consultant with more than 20
years experience with clients ranging from small
businesses to Fortune 500 companies, Small
Business Marketing For Dummies, Second Edition
helps you reach and keep new customers. Whether
you’re running a home office, a small firm, a family
business, a nonprofit organization, or a retail
operation, you’ll discover how to: Custom design
your own marketing program Create effective
marketing messages Produce marketing
communications that work No matter what field
you’re in, Small Business Marketing For Dummies,
2nd Edition will help you make your dreams come
true. If you buy it, read it, and implement some of the
marketing strategies discussed, customers will
come.
International in scope and more comprehensive than
existing collections, A Companion to Reality
Television presents a complete guide to the study of
reality, factual and nonfiction television
entertainment, encompassing a wide range of
formats and incorporating cutting-edge work in
critical, social and political theory. Original in bringing
cutting-edge work in critical, social and political
theory into the conversation about reality TV
Consolidates the latest, broadest range of
scholarship on the politics of reality television and its
vexed relationship to culture, society, identity,
democracy, and “ordinary people” in the media
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Includes primetime reality entertainment as well as
precursors such as daytime talk shows in the scope
of discussion Contributions from a list of
international, leading scholars in this field
Not all original works invoke the encore impulse in
their audiences. Those that do generally spawn
replications - sequels, spin-offs, or re-makes. This
book presents a theory of why some replications
succeed and others fail across genres and media.
Make today's management theories and applications
meaningful, memorable, and engaging for your
students with MANAGEMENT. Master storyteller,
award-winning educator, and accomplished author
Chuck Williams uses a captivating narrative style to
illuminate today's most important management
concepts and to highlight practices that really work in
today's workplace. Because students retain and
better understand information that is personally
relevant, Dr. Williams weaves more than 50 detailed,
unforgettable examples and stories into each
chapter in this edition. Proven learning features and
self-assessments keep concepts intriguing and
applicable to students' daily lives. In addition, fresh
scenarios, new cases, and new video cases reflect
the latest management innovations at work in wellknown organizations throughout the world. The
book's comprehensive support package further helps
you prepare each student for managerial success.
Important Notice: Media content referenced within
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the product description or the product text may not
be available in the ebook version.
This book constitutes the refereed conference
proceedings of the 9th International Conference on
Advances in Computer Entertainment, ACE 2012,
held in Kathmandu, Nepal, in November 2012. The
10 full paper and 19 short papers presented together
with 5 papers from the special track Arts and Culture
and 35 extended abstracts were carefully reviewed
and selected from a total of 140 submissions in all
categories. The papers cover topics across a wide
spectrum of disciplines including computer science,
design, arts, sociology, anthropology, psychology,
and marketing. Focusing on all areas related to
interactive entertainment they aim at stimulating
discussion in the development of new and
compelling entertainment computing and interactive
art concepts and applications.
Consumer Guide takes the time to evaluate the goods most
people buy most often--from camcorders to refrigerators to
cars--ranking each product for durability, performance,
efficiency, design, price, and value. As always, advertising is
not accepted, so the reviewers are unbiased and accurate.
The heyday of the televised rocketman came before our
actual travels in space occurred and was a burgeoning time in
TV history. Before astronauts like John Glenn, Alan Shepard,
and Neil Armstrong were household names, before the 'one
small step' that left America's national footprint on the Moon,
and before the wonders of science fiction became the
wonders of science fact, battles were fought with Para-Ray
guns and Cosmic Vibrators, 'Opticon Scillometers' scanned
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through walls, heroes in jetpacks soared through the skies,
and the universe was full of wonder. The fourteen essays
featured here focus on series such as Space Patrol, Tom
Corbett, and Captain Z-Ro, exploring their roles in the day-today lives of their fans through topics such as mentoring,
promotion of the real-world space program, merchandising,
gender issues, and ranger clubs - all the while promoting the
fledgling medium of television.
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